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Our Goal

* Get Found Online
* Engage Community
* Build Trust through Story




TELLING YOUR STORY ONLINE




What is Social Media?




Social media is the collective of
online communications
channels dedicated to
community-based input,
interaction, content-sharing
and collaboration.




It’s not
Just Facebook




It’s not
a one-way communication




It IS
an ongoing conversation




It IS
a two-way street










Telling Your Story Simply

()

HOW
WHAT




Telling Your Story - Apple

(o

* What

* We make great
computers

* How

* Beautifully design
* Simple to use
* User-friendly

Want to buy one?




Telling Your Story - Apple

Why

* Everything we do, we
believe in challenging the
status quo. We believe in
thinking differently.

How

* The way we challenge the
status quo is by making our
products beautifully

HOW designed, simple to use

and user-friendly.

WHAT What

* We just happen to make
great computers

Want to buy one?




Standard School Pitch

* What

* We educate students in a
private, Christ-centered
school

* How
* Strong Academics
* Great Accreditation
* Many Achievements
* Solid Curriculum

Want to sign up?




Inside Out School Pitch

How
WHAT.

Why

* We believe society is in
need of strong Christian
leaders, equipped to face
the challenges of the 215t
Century.

How

* The way we participate in
the transformation is
through an education with

Strong Academics
Great Accreditation
Solid Curriculum

What

* We graduate students
ready to succeed

Want to sign up?




Your Turn

(o

* What

Want to sign up?




BUILDING A STRATEGY







4 Part Online Marketing Foundation

Effective
Website

Directory Facebook
Listings Page




4 Areas Working

Directory Google
Listings Places

Effective

Website

Facebook
Page




Effective

Website

THE EFFECTIVE WEBSITE




Effective Website

* Structure
» Search Engine Optimization (SEO)
* Tools to Build

Effective

Website




Effective Website — Structure

* Main Menu
* Home
* About Us
* The Difference
» Academics/Programs
* Testimonials
* Schedule a Tour
* Contact Us Website

Effective




Effective Website - Structure

* Main Menu
* Home
* About Us
* The Difference
* Academics/Programs
* Testimonials
* Schedule a Tour
* Contact Us Website

Effective




Website - If Nothing Else

* Main Menu
* Home
* The Difference (aka Unique Benefits)
* Academics
* Testimonials

* Schedule a Tour
Effective

Website




Website Homepage

* Welcome Message
* Mini-Testimonial

* Phone Number

* Social Links

* Pictures

Effective

Website










Website — The Difference

* Options
* Under “About Us”
* Own Tab

* Features

* Benefits

Effective

Website







Unique Features vs. Benetfits

* The lowest teacher-to-student ratios in the Hudson area.

* The lowest teacher-to-student ratios in the Hudson area. We
understand the importance of stimulation and individualized
attention and have created classrooms with ratios well
below the State requirements.

Effective

Website




Unique Features vs. Benetfits

* Our standards are aligned with Ohio’s Early Learning Standards
and Ohio’s Common Core Standards for math and English
language arts.

* Our curriculum is unlike any other because our teachers are
asked to create lessons based on the child’s current academic
knowledge, developmental needs and interests. Our
standards are aligned with Ohio’s Early Learning Standards and
Ohio’s Common Core Standards for math and English language
arts.

Effective

Website




Unique Features vs. Benetits

* We have a full-time trained cook on staff

* We have a full-time trained cook on staff who plans hot,
healthy meals and delicious snacks, featuring a great variety
of fresh fruits and vegetables. We are a peanut-free facility.

Effective

Website




Unique Features vs. Benetits

* We are located on a residential street with easy access to
nature

* We are located on a residential street with easy access to
nature, where we get to enjoy beautiful walking trails and
spend time observing the sights and sounds of nature up
close!

Effective

Website




Website — Testimonials

* Real People Pictures
* Short Quotes about Benefits
* Bonus: before & afters

Effective

Website




Effective
Website

http://www.prepacademyschools.org/testimonials/




Effective
Website

http://www.prepacademyschools.org/testimonials/




Effective
Website

http://www.prepacademyschools.org/testimonials/




Effective
Website

http://www.prepacademyschools.org/testimonials/




Effective
Website

http://www.prepacademyschools.org/testimonials/




Effective
Website

http://www.prepacademyschools.org/testimonials/




Website — Testimonials

* Real People Pictures
* Short Quotes about Benefits
* Bonus: before & afters

Effective

Website




Website — Contact Us

* Address

* Phone Number
* Email

* Web form

* Hours

* Map(s)

Effective

Website










Website — Parent Portal

* Optional

* Area just for parents
* Resources
* Access to Feedback
* Place for pictures

Effective

Website




Website — Parent Portal

* Memberhub

* MemberHub allows schools and early learning programs to share
a private online site where teachers and parents can
communicate — school-wide, on a grade level, on the classroom
level, or one-on-one.

Effective

Website
















Effective

Website

SEARCH ENGINE OPTIMIZATION (SEO)













SEO Factors

* On-Page
* Page Titles

* Keyword Density

* Image SEO
* Internal Links

» Off-Page
* Inbound Links
» Social Networks
* Social Bookmarking
* Review Sites

* Forums &
Commenting

Effective

Website




SEO Keywords

If you want to show up in Google,
you HAVE to use the keywords on your site.

Effective

Website




SEO Keywords

Pick 2-3 Keywords or Phrases
Find a way to utilize those terms

Effective

Website




SEO Keywords

WELCOME

Welcome to TLC Academy for Young Children. TLC is an independent, family-owned child-care experience unlike any
other. We are a cozy home away from home where learning blooms and where children are part of our family!

Our philosophy is rooted in small group sizes and intimate learning environments. Our unmatched teacher-to-child ratios
ensure that we can provide the individualized approach to child care that your child needs and deserves. We believe that
children excel in a small group of learners. These limited sizes allow us to ensure your child’s academic plan is
individualized to their personal interests and learning style.

We love seeing that look on a child’s face when they discover something new, and it is our goal to see that light in your
child’s eyes each day. Fostering your child’s curiosity and love for learning is at the heart of TLC Academy for Young

Children. We invite you to come see what makes our approach to early-childhood learning and child care unlike any other
center. Come join our family.

Learn more about our unigue benefits or contact us at 330-655-2797.

Effective

Website




SEO Keywords

WELCOME

Welcome to TLC Academy fot YOung-a)ildren, TLC is an independent, family-owned xperience unlike any

" other. We are a cozy home away from home where learning blooms and where [childrenjare part of our family!

Our philosophy is rooted in small group sizes and intimate learning environments. Our unmatched teacher-to-child ratios
ensure that we can provide the individualized approach tojchi ire hat youeeds and deserves. We believe that
children excel in a small group of learners. These limited sizes allow us to ensure your child’s academic plan is
individualized to their personal interests and learning style.

We love seeing that look on a child’s face when they discover something new, and it is our goal to see that light in your
child’s eyes each day. Fostering your child’s curiosity and love for learning is at the heart of TLC Academy for Young

center. Come join our family.

Learn more about our unigue benefits or contact us at 330-655-2797.

Effective

Website

Bonus! Unique Benefits & Internal Linking SEO




SEO Checklist

* Main pages
* 2-3 Keyword Phrases
* 2-5% Keyword Density
* Home page title tag and description tag

* | can be a helpful tag separator

Make the Title Tags and descriptors on other pages unique

Keywords for all main should be complete and different, don’t
state the same thing over and over

Effective

Website




Website Questions

* Main pages
* 2-3 Keyword Phrases
* 2-5% Keyword Density
* Home page title tag and description tag

* | can be a helpful tag separator

Make the Title Tags and descriptors on other pages unique

Keywords for all main should be complete and different, don’t
state the same thing over and over

Effective

Website




https.//www.google.com/business/placesforbusiness/

GOOGLE PLACES coegle

Places
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GOOGLE PLACES



GOOGLE PLACES coegle

Places




GOOGLE PLACES coegle

Places




GOOGLE PLACES coegle

Places




GOOGLE PLACES coegle

Places




Still haven’t left Google Search

GOOGLE PLACES coegls

Places




Get Verified!

COOGLEPLACES
aces




GOOGLE PLACES coegle

Places




GOOGLE PLACES coegle

Places




GOOGLE PLACES coegle

Places




Manage Your Listing

COOGLEPLACES
aces




Google
Places




Directory

Listings

DIRECTORIES




Why Directories?

* Trusted Review Sites
* High SEO Impact

* “Off-page”
* Parents Will Browse

Directory

Listings




What Directories?

* Greatschools.org

* S50states.com

* Privateschoolreview.com
* Wikipedia

* Local Churches

* Local papers

* Chamber of Commerce
* Others?

Directory

Listings




Directory
Listings




Directory
Listings




Directory
Listings




These reviews even show up on
Real Estate sites

Directory

Listings




1 8.8 6.8

1. 8.8 8.8 |
1 8.8 6 6 ¢

Posted by a parent on 04/13/11

| have a 4th grader, 2nd grader, and pre-schooler attending, and will not move them at a
faculty is dedicated, nurturing, and loving. Our leadership is outstanding, with great cirri
level accreditation.

Directory
Listings

Posted by a parent on 12/10/09

the school counselor is awesome, a great asset to the school and the kids love her
Posted by a parent on 06/04/09

im a student at MHT and if your looking for an awesome place to send your kid, send the
at most holy trinity, especially since its small, so we are able to know pretty much everyones name. its



Why Directories?

* Trusted Review Sites
* High SEO Impact
* “Off-page”
* Parents Are Going to Look

* 90% Trust Peer Reviews

Directory

Listings




Directory Action Step

* Add 2-3 Directory Listings per week
* Recruit Happy Parents to them

Directory

Listings




FACEBOOK BUSINESS PAGE FECER00K

Page




Facebook Business Page

* What it looks like
* Optimizing Information
* Posting Engaging Content

Facebook

Page




Facebook
Page




FACEBOOK BUSINESS PAGE FECER00K

Page




FACEBOOK BUSINESS PAGE FECER00K

Page




FACEBOOK BUSINESS PAGE FECER00K

Page




FACEBOOK BUSINESS PAGE FECER00K

Page




FACEBOOK BUSINESS PAGE FECER00K

Page




FACEBOOK BUSINESS PAGE FECER00K

Page




Ideas for Posts

TELLING YOUR STORY




“Using social media wisely
gives your school an
opportunity to share

its story every day.”

- Ryan Bredow, Parker Lutheran H.S.




“Social media provides another
avenue for people to see how
awesome your school is.”

- Liz Daniels, Christ Community Lutheran School.




FACEBOOK POSTING IDEAS




Gear EVERY social
post for interaction.




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




FACEBOOK POSTING IDEAS FECER00K

Page




80%

S 20%
Activities Info &

FUI’I | d eas Announcements
Inspiration
Photos

FACEBOOK POSTING IDEAS FECER00K

Page




4 Part Foundation

Directory Google
Listings Places

Effective

Website

Facebook
Page




Action Steps

* Website
* Extol your unique BENEFITS
* Pick your keywords
* Make each page title unique
* Add Testimonials
» Add Contact / Schedule a Tour Form

* Consider Standalone Site Effective
* Optional: Built on Wordpress Website




Action Steps

* Google Place Page
* Claim Listing
* Create Listing, if not listed
* Verify by phone, mail
* Complete Listing Details
* Add Photos
* Get Reviews

Google
* Consider Google Plus Page Places




Action Steps

* Directory Sites
* MUSTs
* Greatschools.org
* Local Churches
* Chamber of Commerce

* Add and Improve
» 1-2 Listings Per Week

Directory

Listings




Action Steps

* Facebook Page
* Create Page
* Optimize Profile
» Share with parents, friends, etc.

» Establish Policies & Procedures

Facebook

Page




Action Steps

* Recruit Parents
* Testimonials
* Family Photo
* Videos
* Online Review Sites




ORGANIZING YOUR STRATEGY










Social Media Policy




CONTENT STRATEGY EXERCISE










Share Your Content Strategy




Parting Thought




Authenticity
TRUMPS
Excellence




Time to Talk




